
 
 

New Memphis is a not-for-profit organization committed to attracting, developing, activating and 
retaining talent in order to forge a more prosperous and vital new Memphis. 

Title: Director of Marketing and Partnerships 

Position summary: Reporting to the President & CEO, the Director of Marketing and 
Partnerships creates and executes on the strategy for all marketing, branding, public relations 
messaging and collateral to grow the New Memphis name recognition and consistently 
articulate New Memphis’ mission and outcomes.  

The position is responsible for initiating and engaging strategic relationships, and leveraging those 

relationships to cultivate new and recurring opportunities to collaborate with mission-aligned brands 

and partners. 

Position Responsibilities include: 

 Develop and implement a strategic marketing plan to: advance New Memphis’ brand identity; 
broaden awareness of its programs and priorities; and increase the visibility of its initiatives 
across key stakeholder audiences 

 Take initiative to develop and pitch innovative ideas and benefits that deliver value to funders 
and partners and lead to activation and long-term partnerships 

 Be a New Memphis ambassador and represent the organization for media and other key partners 

 Collaborate with the team to maximize marketing opportunities, then define and carry 
out the appropriate supporting tactics  

 Secure earned media placements that support the growth of the organization’s mission 

 Fuse the organization’s branding and messaging into a cohesive voice 

 Manage and offer guidance to marketing and communications staff  

 Prepare the CEO and other New Memphis leaders with compelling talk points 

 Bring innovative ideas and strategic thinking about events that showcase the organization 

 Work with the Senior Manager of Evaluation to develop rigorous evaluation of the organization’s 
brand and footprint in the greater community 

Key Competencies include: 

 At least 10 years of marketing experience  

 Management experience preferred 

 The ability to take knowledge and transform it into exciting and useful messages and 
disseminate it to the right audiences through the best distribution channels  

 Highly collaborative style and also self-reliant; energetic; flexible; proactive; organized; results-
oriented with a sense of urgency 

 Hyper-communicative and effective 

 Demonstrated experience in marketing to advance an organization's mission and goals 

 Innovative thinker, with a track record for translating strategic thinking into action plans  

 Ability to make decisions in a changing environment and anticipate future needs 

 Adept at managing multiple projects, prioritizing work and balancing strategic and tactical issues 

 Passion for New Memphis’ mission 

 Bachelor’s Degree 



Excellent benefits include medical/dental/vision insurance; generous retirement contribution plan. 
Qualified applicants should send resume and cover letter to info@newmemphis.org by February 15, 
2019.  

We are looking to fill this position immediately. Only candidates selected for an interview will be 
contacted.  No phone calls, please. 

New Memphis is an Equal Opportunity Employer and does not discriminate on the basis of race, ancestry, 
national origin, color, religion, gender, age, marital status, sexual orientation, disability, or veteran 
status. 
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